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Patricia Wachtel, preside
and CEO of Girls Inc.

Patricia Wachtel, 54, became president and CEQ of Girls Inc, a nonprofit
arganization, in January 2007 after years of working in the corporate world.
Now Wachtel, who is celebrating the organization’s 40th anniversary, is

part of an evolution, What started
IMTERVIEW BY T.J. BAMES as two small clubs has grown into a
PHOTO BY CHARLIE NYE,  commumity partnership with more
THE STAR than 50 organizations and 150 vol-
urbeers serving nearly 2,000 young
A women, Plans are already in place
to serve 100,000 school-age girls in four counties — Boone, Hamilton, Hen-
d.r'.l'u:'ksrand Muarion — by 2012,
Firis Inc. provides school-based and camp programs for girls G-14 that
focus on healthy relationships, college and career p.!iennr'ng,ﬂnd .Eqr:m-mf
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";ﬂ? reason I'm seccessfil today is because I had two lovi rerits wiho
taught me the value of an education,” zaid Wacktel, who mﬂﬁn Ham-
mand. “T was the rich kid, because I had loving parents who used to sine to
me when we went on family camping trips every summer. Not every chi
has that, so my goal is to give that girl the tools to help hersel™

Patricia Wachtel |

AGE: 54.

EDUCATION: Graduate of
Eall State Usiversity with
& degrie in business admin-
Istratian. She received her
master's degres fram indi-
ana University.
HOMETOWN: A native of
Hammond, Wacktel livis
in Pike Towmship,
FAMILY: Her husband,
David, |5 a sales consultant.

Girls Inc.
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astesm of young girls today, and
what do you think are the great-
ast influences?

Our culture is confusing for
young girls, at best. At worst, it is dis-
gusting. There are music, videos and
mavies that give messages that are
unhealthy for young women, particu-
larly when it comes to body image.
da to saddress self-esteem among
YOLNG Women?

We've refined ourselves from after-
care and snacks to intentional quality
programming that is research-based
and outeome-driven. It's themed
around wonds like “strong” “smart™
and “bold” We talk about subjects
like financial literacy and finding the
courage to say “no” to the things that
will get in the way of reaching goals,
‘When we start these programs at the
age of 6, over time it builds a more
positive girl with healthy self-esteem.
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Families today often have one ab-
sant parent. What needs to be done
In cur community to help children
who face

The answer is what we're doing.
We're collaborating wath lots of other
Em‘nrm We've picked 12 neighbor-

oods in Marion County we call
“hubs” Each has three ers, such
as schools, libraries mdwsgt?‘u: ErOOps.
The pu is to get all these pro-
grams within walking distance of the
girle, Our ams are fun and inter-
active, an m the girls explore their
own talents,

How does Girls Inc. reach out
acrgds soclosconomic lovels?

Our history has been to work in
low-income neighborhoods. We offer
scholarships to summer camps, be-
CALSE W rfm‘-"t want to tum any girl
away. Our partnership models are
based on a standard sliding scale, so
ot a schiool that has 50 percent or
more on free and reduced lunch, our
programs are offered for free. As we
move out of center city, we charge a
;‘“?d'-'“ fee per giri.;]i'.eb::n:li!m ?lim-

schools prov roagh
I}H:Er foundations. "
What are three of the hottest
for Girs Ine.?

The bullying and i
u an on pros
Eﬂﬂmﬂdﬂipm xf;h.
Thgngn prevention program 15
ér popular one. Media literacy

that addresses how we view body im-
age and how magazine models are
portrayed is the third.

It's estimated that nearly 60 per-
cant of the LS, work forcs |8 made

We try to craft our volunteer op-
ities the way le live their
ives today, Our el encourages
Women tn&:ﬁ: a long lunch hour to
present a Girls Inc. program in a
school once a week for about four
weeks. That way, are still able
to get home to their families at night.
This model also works for retirces
and stay-at-home moms. We don’t ask
m]l:mteauni:iﬂ-:::irlr;mi.t to an extended
or multi ars, just a
LG of ok time, "y
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